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Notes for Authors

in Keio Communication Review

1.	 Keio Communication Review invites contributions of papers between 6,000 and 8,000 words 
(excluding references and appendices).

2.	 TITLES AND SUBTITLES: Boldface letters should be used for titles and subtitles. Please do 
not number major subtitles that are to be printed by boldface letters. As for the combination of 
upper and lower cases (capital letters and small letters), in titles and subtitles, please see the first 
page in previous issue.

3.	 ABSTRACT: Please provide an abstract of no more than 250 words containing the major 
keywords (up to five keywords).

4.	 FORMAT OF THE FIRST PAGE: Please see the first page of any article in this issue. At the 
bottom of the first page, please add a footnote indicating your present position. If you wish, you 
may add “AUTHOR’S NOTE” for acknowledgements or a note regarding the whole article.

5.	 TABLES AND FIGURES: Tables and figures should have short, descriptive titles printed by 
boldface letters. All footnotes to tables and their source(s) should be placed under the tables. 
Camera-ready artwork for all figures must be supplied.

6.	 NOTES: Notes should be indicated by superscript numbers in the text and collected at the end 
of the article.

7.	 References: The reference format adheres to the APA (American Psychological Association, 7th 
edition) style.

Articles in Journals:
Noelle-Neumann, E. (1974). The spiral of silence: A theory of public opinion. Journal of 

Communication, 24(2), 43-51.

Articles in Newspapers and Magazines:
Kristof, N. (2009, March 18). The daily me. The New York Times. http://www.nytimes.

com/2009/03/19/opinion/19kristof.html?mcubz=0

Articles in Edited Books:
Cohen, J. (1989). Deliberation and democratic legitimacy. In J. Bohman, & W. Rehg 

(Eds.), Deliberative democracy: Essays on reason and politics (pp. 67–92). MIT 
Press.

Reports and Monographs:
Reuters Institute for the Study of Journalism (2021). Reuters Institute Digital News 

Report 2021. https://www.digitalnewsreport.org/survey/2020/
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Books:
Anderson, B. R. O’G. (2016). Imagined communities: Reflections on the origin and 

spread of nationalism (Rev. ed.). Verso.
Cappella, J. N., & Jamieson, K. H. (1997). Spiral of cynicism: The press and the public 

good. Oxford University Press.

Non-English Language Literature:
Yamamoto, T. (1972). Shimbun ni miru seiji kokoku no rekishi [The history of political 

advertising in the newspaper]. Asahi Shimbun Publications.

For detailed information, please see the Publication Manual of the American Psychological 
Association, 7th edition, https://apastyle.apa.org.
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Subscription to Keio Communication Review

You can subscribe to our journal through any of the following professional journal dealers:

(1) EBSCO Subscription Services
Publisher Services Department/POP/
P.O. Box 1943
Birmingham, AL 35201-1943
U.S.A.
(Phone) (205) 991-6600, 1234 or 1249

(2) B. H. Blackwell Ltd.
Periodical Division
P.O. Box 40
Hythe Bridge Street
Oxford, ENGLAND
(Phone) (0865) 792792

(3) The Academic Bookstore
Subscription Services
P.O. Box 23
SF-00371, Helsinki
FINLAND
(Phone) (90) 121-41

These international journal dealers handle subscription records on our behalf. If you want to 
ensure that you receive Keio Communication Review regularly, please contact one of the 
international journal dealers listed above. The current subscription rate is US$ 20.00 per year (one 
issue) if you subscribe through an international journal dealer. 

The same information is listed on our website.
www.mediacom.keio.ac.jp/english/publication/


