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cannot handle business in English, subscription records have become too
burdensome for us. Therefore, we ask you to subscribe to our journal through
any of these professional journal dealers:

(1) EBSCO Subscription Services

(2) B. H.

Publisher Services Department/POP/
P. O. Box 1943

Birmingham, AL 35201-1943
U.SA.

(Phone) (205) 991-6600, 1234 or 1249

Blackwell Ltd..
Periodicals Division
P. O. Box 40

Hythe Bridge Street
Oxford, ENGLAND

(Phone) (0865) 792792

(3) The Academic Bookstore

Subscription Services
P. O. Box 23
SF-00371, Helsinki
FINLAND

(Phone) (90) 121-41

These international journal dealers keep subscription records for us. If you want
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