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Notes for Authors
in Keio Communication Review

Authors should retain one copy of their typescript and send another copy, fully
numbered, to the Editor of Keio Communication Review, Institute for Media and
Communications Research, Keio University: JAPAN, 108-8345 Tokyo, Minato-ku, Mita.

Please do not send your manuscript by fax because we need clear copies.

1. CONTENT: Academic research that has to do with (mass) communication in
Japan.

2. LANGUAGE: English.

3. DEADLINE: September 30. Those whose mother tongues are not English must
ask a native speaker of English to check their English before submission.
Those who cannot find an appropriate native speaker should consult us by
September 10.

4. LENGTH: Fifteen to thirty type-written, double-spaced pages on A4 paper is
the most appropriate.

5. SPACE BETWEEN LINES: Space between lines should be the same through-out
the whole manuscript. Please do not add additional space between paragraphs.
Please make about a five-letter indent at the beginning of each paragraph.

6. TITLES AND SUBTITLES: Boldface letters should be used for titles and subti-
tles. Please do not number major subtitles that are to be printed by boldface
letters. As for the combination of upper and lower cases (capital letters and
small letters), in titles and sub-titles, please see the first page in previous
issues. In case boldface letters are not available in your typewriter or word
processor, you may type titles and subtitles by ordinary letters.

7. FORMAT OF THE FIRST PAGE: Please see the first page of any article in this
issue. At the bottom of the first page, please add footnote indicating your pre-
sent position. If you wish, you may add "AUTHOR'S NOTE" for acknowledge-
ments or a note regarding the whole article.

8. TABLES AND FIGURES: Tables and figures should have short, descriptive ti-
tles printed by boldface letters. All footnotes to tables and their source(s)
should be placed under the tables. Camera-ready artwork for all figures must
be supplied.

9. NOTES: Notes should be indicated by superscript numbers in the text and col-
lected at the end of the article. As for the format of NOTES and REFER-
ENCES, please see any notes in this issue.



Keio Communication Review No. 28, 2006

10. REFERENCES: References cited in the text should read thus: Ikuta (1989: 21-
22), Tkuta (1989: 67), New York Times (1985: 7). (21-22, 67 and 7 after [:] in-
dicate pages of citation). The letters a, b, ¢, etc. should be used to distinguish
different citations by the same author in the same year, e.g. Ikuta (1975a,
1975b). All references cited in the text should be listed alphabetically and in
full after the notes, using the following style. It is often confusing and difficult
to recognize if you put a comma after every family name, especially when the
book or article is coauthored. So, please capitalize all family names and do not
put commas after them.
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